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How to tone 
down trash 
talk on your 
social media?

 They start off by comparing the differences between a highly 
regulated industries and private sector industries 

 How does Social Media affect highly regulated Industries? 

❖One difference is there’s no choice, as there is in private sector 
industries. 

❖Most programs provided by legal, or governmental organizations 
are mandatory. 

❖Deliver certain programs that people might not be fond of, and 
they necessarily don’t have a choice. 

❖ Programs are delivered sometimes in opposition. 

❖Social Media allows us to tell our story, directly to the 
stakeholders. 



Having a 
Game Plan –
The 
Importance of 
a Game Plan 

 Identity—Identify your page, 
determine where it shall be, 
and create a business account. 

 If you’re a public figure, it’s 
important to have a corporate 
or business page for yourself.  
This allows public figures to 
keep their personal and 
professional life separate. 

 Corporate accounts for 
employees, allow staff to have 
access to the corporate page,  
as well as be in the loop of 
things when something critical 
occurs. 



Having a Game 
Plan –The 

Importance of 
a Game Plan . 

(Part II)

Setting up your page

❖Allow interactive posts.

❖Make the right choice, when it comes to the activity of 
users. As this will determine what control you have 
over your brands or organizations page. 

❖Create ground rules

❖Set up reminders to check ground rules prior to 
commenting or posting on your page, and pin them to 
the top of the page. 

❖Set expectations of when employees are active. 

❖Provide an alternative way of contact, if it’s urgent. 

❖Utilize auto-reply, outside of business hours.



What does 
proactive 
engagement 
look like? 

 A quote that was provided in the webinar, that resonated well in regards to what it means to be proactive is: 

“If your people aren’t informed by you, there’s a good chance they’ll be misinformed by others.” – Powerful—
Building a Culture of Freedom and Responsibility. Patty McCord

 Owning it, meaning being active on your sites. 

 People are having conversations on other sites, therefore you should follow other sites and respond to 
others. 

 Communities are most likely talking about you already, so why not have them talk with you? 

 This will allow you to manage the conversation you’re having, and allow you to tell your story. 

 Proactive engagement is to be able to engage with your audience, and provide information as well answer 
questions or concerns.

 It’s important to carefully tell your story and provide the messages you want to provide as an organization. 



What does proactive engagement look like?

Post for information and engagement

 Make it relevant, make a YOU message. (post activities, etc.)

 It’s a two-way conversation and if you’re unsure of a social media post it’s always great to get a 
second opinion. 

 It’s important to set a tone as well, to get people to engage and to get people to understand. 

 Look at your demographics when creating a message, sometimes you’re required to revaluate 
what you wrote, to ensure that it lands somewhat well with the audience. 

 Think about providing visuals when you’re posting on your page, as it instantly increases 
engagement by 120%.

 There’s a 135% increase in engagement when there’s a video over a photo. 



Post for information and engagement



What does 
proactive 

engagement 
look like?

Share

 It’s important to share, like, retweet and tag posts that are affiliated with 
your brand or organization. 

 This allows you to keep the key messages consistent, and always try and 
link back to your website. 

Brand Voice

In the video, they discussed creating a corporate or council orientation. 

 The reason why this was recommended was due to: 

 Going over the basics 

 Creating a tone

 Understanding how they can support our page and organization

 Learning how to share

 Learning  how to stop tagging employees on the weekend

Monitor

 It’s important to check your insights and find out who’s posting, and who’s 
talking. 



What does 
reactive 
engagement 
look like?

Managing the Message 

 Find out the what (question, 
complaint, misinformation, rant) 

 If it’s a question, answer it. 

 If it’s a complaint, fix it (and 
apologize). 

 If it’s misinformation, correct it. 

 If it’s a rant, ignore it. (This depends.)

 Once the message has been 
identified, asses it. 

 Doing nothing is an option, but if it’s 
something slanderous about an 
employee, you must address it. 

 If responding to complaints, or rants, 
it’s important to be strategic. 



What does 
reactive 

engagement 
look like?

What to do? 

 Option 1: Do nothing but monitor

 Option 2: Do something: Craft your Message

 Look at the messages from the audience’s perspective. 

 On social media, empathy is crucial!



Questions

 What are your thoughts on the methods, and suggestions 
provided, do you think that this will prevent hate comments, and 
trolls?

 Do you believe that doing nothing is an option, in regards to trolls 
or haters? (Some business, and influencer profiles tend to curate 
what is seen on their social media, therefore they tend to delete 
negative comments, or posts that can potentially ruin their 
image.)


